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[Preface 
Strategic Marketing Management is authored by the Faculty members 

of the Rizal Technological University and University of Makati; Dr. Nemesio 
Barboza, Prof. Francis B. Banaag and Prof. Rome Sheriff Montoya. 

Strategic Marketing Management is specifically design to cater to the 
demands of students who are in the field of marketing management and 
in order to improve their knowledge on strategic marketing management 
approaches in today's market requirements. The book covers nine areas such 
as Introduction to Strategic Marketing Management, Marketing Analysis, 
Analysis of Marketing Situation, Formulating Marketing Strategies, Product 
and Branding, Pricing Strategies, Distribution Strategies, Promotional 
Strategies and Implementation and Managing the Marketing Plan. 

When effectively adapted, the book should ensure that students are 
given adequate opportunity to gain skills that will help improve their 
strategic marketing management skills. 

It is our fervent and eager hope that this book will prove to be help to 
those teaching the subject and the students enrolled in Strategic Marketing 
Management. 

• The Authors 



• 

'i)- sarater'e Marlatt=og Management 



I Table of Contents 
Preface···········-············-·-·--·---··---···-· 
AcknowledCement_ ... -··-·---·--·-··--·--······------ 

Iii 
V 

Chapter '1 

Cbapter2 19- 30 
31 

Chapter 3 Analysis of Marketing Situation·-·--·······--····----- 33 - 46 
Exercise ·-········-····· 47 

Chapter 4 Formulating Marketing Strategies ..... ·-··--··- 51- 66 
Exercise ·-··········-··-····--······ 67 

Chapter I Product and Branding_ 71 - 84 
Exercise........ 85 

Chapter I 

Cbapter7 

Chapter& 

Chapter I 

Introduction to Strategic Marketing Managemen.____ 1- • 13 
Exercise . ·••m-••··-··-····-···············--·-····························-·---·-- 15 

Marketing Analysis.....-»»»---»»----»-r-®--- 
Exercise · .. _ .•... _ .. _ .•.. _ -.---···--·······---····--· 

Pricing Strategies..........--------------------------------------------.. 89- 100 
}5Xe1CIS€........---ss+rs»+sss--rs»rs-sss--s-sass+srnsss--+so [f] 

Distribution Strategies . 
Exercise.······-----·······--·····-----··-··-·-- 

·----- ... 03 - 116 
117 

Promotional Strategies .....•. ·-········--------119 - 138 
Exercise........----or-rrarsssc.... 139 

Implementing and Managing Marketing Plan....---... 145 - 158 

Bibliography. 159 

Slnletk l4liillldaC Moper +() 


